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 New Member Joins American Butter Institute 
 

ARLINGTON, VA – National Dairy Brands has become the newest member of 
the American Butter Institute, ABI announced Thursday. 
 
National Dairy Brands manufactures and markets specialty dairy products under its own 
brand, and many others. 
 
The company’s product lines include specialty butter portions, flavored butter, 
European-style butter, butter solids, cups, bulk butter, continentals and readies.  It also 
makes clarified butter oil that is shelf stable, as well as a 50-50 blend of butter oil and 
vegetable oil, Squeeze and Spread™ butter portion, steak toppers, and other products. 
 
National Dairy Brands company representative on the ABI board will be Gil Shoshan, 
VP Sales.  For additional information on National Dairy Brands, please go to their 
website:  www.nationaldairybrands.com 
 
 
The American Butter Institute (ABI) is an Arlington, VA-based trade association for manufacturers, 
processors, marketers and distributors of butter and butter products.  Originally established as the 
National Association of Creamery Manufacturers in 1908, ABI’s mission is to promote and protect the 
interests and welfare of the industry.  There are currently 29 active member companies who market 
approximately 90% of all the butter manufactured in the U.S. 
 


